STAND OUT!
MAKE YOUR BRAND
A SUCCESS.

Virginie Audet, B.Sc.,EMBA,PCC
Brand Strategist| Focus Group Facilitator
| Certified Coach in Branding
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« Pas le temps »
« Pourquoi a-t-elle a eu la promotion et pas moi ?»
« Trop génee pour parler de moi »
« Pas claire dans mes entrevues »
« Mon profil LinkedIn est ordinaire »

« Par ou je commence ? »
y AUREl
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COMMON NONVERBAL
MISTAKES MADE DURING
JOB INTERVIEWS

Fail to make eye contact

Have little knowledge of
the company

Don’t smile

Have bad posture

Fidget too much

26%

Have a weak handshake

Play with their hair or
touch their face

217% "
o

Cross their arms over

their chest

(77

Use too many hand
gestures

In 3 survey of more than
TR 2,000 hiring managers,

_\’ '_ 33% claimed to know

whether or not they

> v £
) AT 4 would hire someone
within 90 seconds.

STATISTICS SHOW THAT
FIRST IMPRESSIONS
ARE DETERMINED BY:

0 The way you
5 5 /O dress, act, and
walk through
the door

o The quality of

3 8 /0 your voice,
grammar, and

confidence

(s ] The words
o you choose

to say

THINGS THAT HAVE AN
IMPACT ON FIRST
IMPRESSIONS

o of employers claim
7 /0 they don't want
applicants to be overly
fashionable or trendy

(0] of hiring managers say
6 5 /O clothes can be the
deciding factor
between two similar

candidates

BRIGHTLY-COLORED CLOTHING IS BAD

a
/%
Y

34Crucial Job Interview Tips






PERSONAL BRANDING
101
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Comment le client
I'a expliqué.

Comment le chef de projet
I'a compris.

Comment I'analyste
I'a congu.

Comment le programmeur
I'a codé.

Comment le consullant
business |'a décril.

Comment le projet
a élé documenté.

Ce que les opérationnels
ont installa.

Comment le client
a élé facturaé.

Comment le produit
a élé pris en charge.

Ce dont le client
avail réellement besoin.




FOR WHOM?

 Employee

 Manager | Director | VP

« CEO

* Professional

* Entrepreneur
 Committee Member, NPO
« Student

* Retired...
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WHEN?

* Promotion

» Career change

* Interview

» Opportunities (job, committee
member)

» Restructuring | acquisition | merger

H B N
- " Branding @ 2020 Tous droits réservés Audet Branding inc



TAKE ACTION?
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BUSINESSES

7out of 1 0

79% L
I!' '!' professionals describe
™

ﬂ'
&
of marketers see it as n
a very good source of

leads. ﬂ

it as a trustworthy source
of professional content.

50% 804

of B2B buyers use it : of their social media
when making leads come from Linkedin,
purchasing decisions. say B2B marketers.




* TRAINING

Create Your Professional Identity (o people)

« COACHING in BRANDING

» Me inc. PROFILE
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™

Clients
Entreprises
Associations

ldentité et positionnement Agences

d’entreprises / d’individus Firmes

Facilitation / Entrevues Individus
Coaching d’affaires
Formation

Biologiste

EMBA

Coach certifié
Formatrice agréee




TAKE TIME
CLEAR MESSAGE
STAND OUT
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SUCCESS

it’s not always what you see




AUDET

Branding..

ldentité | Positionnement

514 708-3713  va@audetbranding.com



